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WELCOME
Developing a greater understanding of Healthcare Communications

For over 17 years Paramount Recruitment has been 
connecting people with career opportunities within the 
Healthcare Communications sector.

This is our first dedicated USA survey as part of the 3rd 
annual Global Salary and Workforce Insight survey.

This year we found ourselves working in a very different 
situation and COVID-19 has had a major impact on all of our 
lives. Despite the pandemic, we've continued to receive 
requests for the 2020 data, as well as questions about how 
the virus has impacted our sector.

We therefore launched the survey in April with some 
additional questions relating to COVID-19 and we have been 
absolutely delighted with the level of response that we 
received.

There was a huge amount of data created by the research 
and we have produced this report to summarize the key 
findings. If there is any specific subject that you would like 
further details on, then please do not hesitate to get in touch 
with us.

Daniel Clifton
CEO
Paramount Recruitment

Welcome to the Paramount Recruitment USA Salary & 
Insight report for 2020 



ABOUT OUR RESEARCH

This survey was commissioned by Paramount Recruitment. The survey is 
being managed on our behalf by an independent market research 
company utilizing a leading online survey tool. It was launched in April 
2020 and sent by email to all relevant professionals registered with 
Paramount Recruitment. It was also promoted on social media to 
relevant parties.

The global survey received 941 responses, and the answers have been 
analyzed by an independent market research company to present the 
findings in this report.

For further details, please contact:

Daniel Clifton, CEO
Paramount Recruitment Inc.
+1 833 455 3043
medcomms@pararecruit.com



KEY TOPICS
Our summary report explores these key topics

SALARIES
Averages salaries by role

GENDER
Gender pay variances

PAY RISE
Actual and expected rises

SATISFACTION
Satisfaction by sector

JOB HUNTING
When and what from next job 

OUTLOOK
Future trends



SALARIES BY SPECIALISM

Medical Communications Advertising
Function Job title 2020 Average ($)

Creative, Digital and Editorial Copywriter 78,333

Art Director 81,259

Senior Art Director 109,167

Art Supervisor 119,000

Group Art Supervisor 142,250

VP Creative 191,983

SVP Creative 251,667

Account Management Account Executive 63,200

Senior Account Executive 82,500

Account Supervisor 111,125

Account Director 140,333

VP 177,650

SVP 229,642

Function Job title 2020 Average ($)
Medical Writing, Creative, 
Digital and Editorial Medical Writer 80,000

Senior Medical Writer 91,375

Scientific Director 144,500

Senior Scientific Director 160,750

VP / Medical Director 181,393

Account Management Account Executive 67,000

Account Manager 88,416

Senior Account Manager 106,000

Account Director 137,500

Senior Account Director 153,750

Client Services Director 163,438

VP/SVP 193,714



GENDER
29% of survey responders in the USA identify as male and 68% as female with 
3% preferring not to identify 

In 2019 the average salary received by a male was 4.5% more than the 
average received by a female.

In 2020 the average salary received by a male is $145,200 which is 4.1% 
higher than the average salary received by a female ($139,427).
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We are very pleased to see that the gender pay gap has reduced and 
look forward to seeing further progress towards pay parity in 2021.

It is also interesting that females outnumber males at every seniority 
level.
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EXPECTED PAY RISE

Only 49% of survey responders expect to 
receive a pay increase this year (down from 
61% in 2019) with 17% not expecting one 
(and 35% unsure). Of those that expected to 
receive a rise, the average percentage rise 
anticipated is 6.46%.

This year’s responders were asked what 
percentage salary increase they actually 
received last year – and the average was 
10.1%.

+6.46%
Average increase expected

8.9%

4.7%

10.1%

6.5%

Received 2019 Expected 2020 Received 2020 Expected 2021



SATISFACTION
The average satisfaction score (with their current 
roles) for survey responders is 6.7 out of 10. 6.7

The average satisfaction score for survey responders is 6.7 out of 10 
(down from 6.9) in 2019.

General Management have the highest level of job satisfaction 
(7.6) while those working in Client Services have the lowest level of 
satisfaction (although at 6.7 this has increased since last year).

We have also seen a slight increase in satisfaction for Writers.

Overall, the satisfaction in the other levels of seniority is fairly consistent in 
when compared to 2019.
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LOOKING FOR NEXT ROLE

of survey responders will be looking for their next 
role within the next 6 months.

Next 6 months
26.43%

6 to 12 months
21.43%

1 to 2 years
20.00%

2 to 3 years 9.29%

Longer than 3 
years 22.86%

Looking for next role 26%
Another 21% will be looking for their next role 
between 6 and 12 month's time, so in total 48%, 
nearly half our survey, will be looking to move job 
in the next 12 months.



EMPLOYERS – HIRING PLANS

of responders with hiring responsibility are looking to hire 
more Healthcare Communications professionals this year 
than last year. 31.8% intend to hire the same number and 
15.9% will hire fewer than they did last year. 

+27%

Hire More
27.0%

Hire same
31.8%

Hire fewer
15.9%

Unsure
25.4%

Hiring intentions – next 12 months

Communication Skills is the most important factor for employers when 
hiring new candidates. Personality and cultural fit are the second and 
third most important factors.

It is interesting to note that the three most important factors are all 
“personal” factors – unrelated to knowledge or experience. Work 
experience is the fourth most important factor followed by Industry 
knowledge.
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EMPLOYERS – FUTURE OUTLOOK

All survey responders with hiring responsibility were asked for 
their views on the future of the Healthcare Communications 
market. There was a variety of answers given.

The most mentioned trend was “Digital” – as many responders 
highlighted the trend for communications to be delivered 
through digital channels and the need for Healthcare 
communications agencies to provide expertise in this area.

Covid-19 is seen as having a major influence both in terms of 
how agencies operate internally and in the work delivered for 
clients.

Digital
Growth
Virtual
COVID-19
No travel / meetings

Key topics mentioned

"For both HCP and DTC, I see tremendous growth. I think we will 
need more analytics and CRM services, but if your agency network 
has it, it is a win. I think more focus on digital and production for 
animatics are going to be more in need as well.

“Until we have a one payer system, healthcare communications 
will continue to grow. Understanding digital behavior and 
adapting to changes (helping healthcare to adapt to changes) 
will continue to be important.

“Virtual engagements (education and advisory) will increase 
significantly and become a regular part of brand planning. 
Growth will vary by therapeutic area and based on level of 
competition. 

“Growth likely will be consistent as trend in the past 5 years (do not 
see a huge boost); however, there likely will be a trend towards 
more virtual meetings so those services and related skills will be 
weighted more in reviewing overall agency or interviewee profiles.



COVID-19 – IMPACT ON USA

COVID-19 has had no impact on the 
remuneration of 82% of the responders.

4% have been laid off and 6% have had a pay 
cut.

4.10%

4.80%

6.12%

6.40%

81.63%

I have been laid off

Benefits cut

My pay has been cut

Bonus or salary increase impacted

No impact on my remuneration

How has the COVID-19 pandemic impacted your current role and pay? 



SUMMARY
The aim of this survey was to source information so that we could better understand the employment market 
within the Healthcare Communications industry and the impact of COVID-19. It has proved to be a very 
valuable exercise and has highlighted the following key areas:

SALARIES
Averages salaries by role

GENDER
Gender pay variances

PAY RISE
Actual and expected rises

SATISFACTION
Satisfaction by sector

JOB HUNTING
When and what from next job 

OUTLOOK
Future trends

Average salaries range from $50,000 to 
$250,000 across the range of roles 
within the industry

The gender pay gap has dropped to 4.1% 
and there is pay parity at “no” responsibility 
level

Only 49% of survey responders expect to 
receive a pay increase this year

48% of the responders will be looking for a 
new job within the next 12 months

Employers still plan to increase levels of hiring 
and digital remains the key future trend

Satisfaction has dropped slightly since 2019, however, 
it’s good to see Writers and Client Services are happier’ 



USA office
210 Broadway, Suite 210,
Cambridge,
Massachusetts 02139
t: +1 617 203 8507

UK office
No. 5 Lower Temple Street
Birmingham,
B2 4JD
t: +44 (0)121 616 3460

pararecruit.com medcomms@pararecruit.com

Please contact us if you require further information and 
to discuss how we can support you in achieving your 
company growth plans or your next career goal.


